
FMC CORP
Form 10-K
February 19, 2013
Table of Contents

UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549
_______________________________________________________________________
 FORM 10-K
_______________________________________________________________________
x Annual Report Pursuant to Section 13 or 15(d) of the Securities Exchange Act of 1934
For the fiscal year ended December 31, 2012 
or
o Transition Report Pursuant to Section 13 or 15(d) of the Securities Exchange Act of 1934
For the transition period from _______ to _______
Commission File Number 1-2376
__________________________________________________________________________
FMC CORPORATION
(Exact name of registrant as specified in its charter)
__________________________________________________________________________ 
Delaware 94-0479804
(State or other jurisdiction of
incorporation or organization)

(I.R.S. Employer
Identification No.)

1735 Market Street
Philadelphia, Pennsylvania 19103

(Address of principal executive offices) (Zip Code)
Registrant’s telephone number, including area code: 215-299-6000
__________________________________________________________________________
Securities registered pursuant to Section 12(b) of the Act: 
Title of each class Name of each exchange on which registered

Common Stock, $0.10 par value New York Stock Exchange
Chicago Stock Exchange

Securities registered pursuant to Section 12(g) of the Act:
None

INDICATE BY CHECK MARK IF THE REGISTRANT IS A WELL-KNOWN SEASONED ISSUER, AS
DEFINED IN RULE 405 OF THE SECURITIES ACT.    YES  ý    NO  ¨
INDICATE BY CHECK MARK IF THE REGISTRANT IS NOT REQUIRED TO FILE REPORTS PURSUANT TO
SECTION 13 AND SECTION 15(d) OF THE ACT.    YES  ¨    NO  ý
INDICATE BY CHECK MARK WHETHER THE REGISTRANT (1) HAS FILED ALL REPORTS REQUIRED TO
BE FILED BY SECTION 13 OR 15(d) OF THE SECURITIES EXCHANGE ACT OF 1934 DURING THE
PRECEDING 12 MONTHS (OR FOR SUCH SHORTER PERIOD THAT THE REGISTRANT WAS REQUIRED
TO FILE SUCH REPORTS), AND (2) HAS BEEN SUBJECT TO SUCH FILING REQUIREMENTS FOR THE
PAST 90 DAYS.    YES  ý    NO   ¨
INDICATE BY CHECK MARK WHETHER THE REGISTRANT HAS SUBMITTED ELECTRONICALLY AND
POSTED ON ITS CORPORATE WEBSITE, IF ANY, EVERY INTERACTIVE DATA FILE REQUIRED TO BE
SUBMITTED AND POSTED PURSUANT TO RULE 405 OF REGULATION S-T DURING THE PRECEDING 12
MONTHS (OR FOR SUCH SHORTER PERIOD THAT THE REGISTRANT WAS REQUIRED TO SUBMIT AND
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POST SUCH FILES)    YES  ý    NO  ¨
INDICATE BY CHECK MARK IF DISCLOSURE OF DELINQUENT FILERS PURSUANT TO ITEM 405 OF
REGULATION S-K IS NOT CONTAINED HEREIN, AND WILL NOT BE CONTAINED, TO THE BEST OF
REGISTRANT’S KNOWLEDGE, IN DEFINITIVE PROXY OR INFORMATION STATEMENTS
INCORPORATED BY REFERENCE IN PART III OF THIS FORM 10-K OR ANY AMENDMENT TO THIS
FORM 10-K    ý
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INDICATE BY CHECK MARK WHETHER THE REGISTRANT IS A LARGE ACCELERATED FILER, AN
ACCELERATED FILER, A NON-ACCELERATED FILER OR A SMALLER REPORTING COMPANY. SEE
DEFINITIONS OF “LARGE ACCELERATED FILER,” “ACCELERATED FILER,” AND “SMALLER REPORTING
COMPANY” IN RULE 12B-2 OF THE EXCHANGE ACT. (CHECK ONE):
LARGE ACCELERATED FILER x ACCELERATED FILER o

NON-ACCELERATED FILER o SMALLER REPORTING COMPANY o
INDICATE BY CHECK MARK WHETHER THE REGISTRANT IS A SHELL COMPANY (AS DEFINED IN
RULE 12B-2 OF THE EXCHANGE ACT)    YES  o    NO  x
THE AGGREGATE MARKET VALUE OF VOTING STOCK HELD BY NON-AFFILIATES OF THE
REGISTRANT AS OF JUNE 30, 2012, THE LAST DAY OF THE REGISTRANT’S SECOND FISCAL QUARTER
WAS $7,283,772,883. THE MARKET VALUE OF VOTING STOCK HELD BY NON-AFFILIATES EXCLUDES
THE VALUE OF THOSE SHARES HELD BY EXECUTIVE OFFICERS AND DIRECTORS OF THE
REGISTRANT.
INDICATE THE NUMBER OF SHARES OUTSTANDING OF EACH OF THE ISSUER’S CLASSES OF
COMMON STOCK, AS OF THE LATEST PRACTICABLE DATE
Class December 31, 2012
Common Stock, par value $0.10 per share 137,670,378

DOCUMENTS INCORPORATED BY REFERENCE

DOCUMENT FORM 10-K REFERENCE
Portions of Proxy Statement for
2013 Annual Meeting of Stockholders Part III

Edgar Filing: FMC CORP - Form 10-K

3



Table of Contents

FMC Corporation
2012 Form 10-K Annual Report
Table of Contents

Page
Part 1
Item 1 Business 4
Item 1A Risk Factors 15
Item 1B Unresolved Staff Comments 18
Item 2 Properties 18
Item 3 Legal Proceedings 18
Item 4 Mine Safety Disclosures 19

Part II

Item 5 Market for the Registrant’s Common Equity, Related Stockholders Matters and
Issuer Purchases of Equity Securities 19

Item 6 Selected Financial Data 21

Item 7 Management’s Discussion and Analysis of Financial Condition and Results of
Operations 22

Item 7A Quantitative and Qualitative Disclosures about Market Risk 39
Item 8 Financial Statements and Supplementary Data 40

Item 9 Changes in and Disagreements with Accountants on Accounting and Financial
Disclosure 96

Item 9A Controls and Procedures 96
Item 9B Other Information 96

Part III

Item 10 Directors, Executive Officers and Corporate Governance 97
Item 11 Executive Compensation 97

Item 12 Security Ownership of Certain Beneficial Owners and Management and Related
Stockholder Matters 98

Item 13 Certain Relationships and Related Transactions, and Director Independence 98
Item 14 Principal Accountant Fees and Services 99

Part IV

Item 15 Exhibits and Financial Statement Schedules 99

Signatures 103
Index of Exhibits 104

3

Edgar Filing: FMC CORP - Form 10-K

4



Table of Contents

PART I
FMC Corporation (FMC) was incorporated in 1928 under Delaware law and has its principal executive offices at 1735
Market Street, Philadelphia, Pennsylvania 19103. Throughout this Annual Report on Form 10-K, except where
otherwise stated or indicated by the context, “FMC”, “We,” “Us,” or “Our” means FMC Corporation and its consolidated
subsidiaries and their predecessors. Copies of the annual, quarterly and current reports we file with the Securities and
Exchange Commission (“SEC”), and any amendments to those reports, are available on our website at www.FMC.com
as soon as practicable after we furnish such materials to the SEC.

ITEM 1. BUSINESS
General
We are a diversified chemical company serving agricultural, consumer and industrial markets globally with innovative
solutions, applications and market-leading products. We operate in three distinct business segments: Agricultural
Products, Specialty Chemicals and Industrial Chemicals. Our Agricultural Products segment develops, markets and
sells all three major classes of crop protection chemicals – insecticides, herbicides and fungicides – with particular
strength in insecticides and herbicides. These products are used in agriculture to enhance crop yield and quality by
controlling a broad spectrum of insects, weeds and disease, as well as pest control in non-agricultural markets.
Specialty Chemicals consists of our BioPolymer and lithium businesses. This segment focuses on food ingredients
that are used to enhance texture, color, structure and physical stability, pharmaceutical additives for binding,
encapsulation and disintegrant applications, ultrapure biopolymers for medical devices and lithium for energy storage,
specialty polymers and pharmaceutical synthesis in industrial uses. Our Industrial Chemicals segment manufactures a
wide range of inorganic materials, including soda ash, hydrogen peroxide, specialty peroxygens and silicates. This
segment serves a diverse group of markets, from economically-sensitive industrial sectors to technology-intensive
specialty markets. The products in this segment are sought by customers for their critical reactivity or specific
functionality in markets such as glass, detergents, chemicals and pulp and paper.
The following table shows the principal products produced by our three business segments and their raw materials and
uses:

Segment Product Raw Materials Uses

Agricultural Products Insecticides Synthetic chemical
intermediates

Protection of crops, including cotton, sugarcane,
rice, corn, soybeans, cereals, fruits and vegetables
from insects and for non-agricultural applications
including pest control for home, garden and other
specialty markets

Herbicides Synthetic chemical
intermediates

Protection of crops, including cotton, sugarcane,
rice, corn, soybeans, cereals, fruits and vegetables
from weed growth and for non-agricultural
applications including turf and roadsides

Fungicides Synthetic chemical
intermediates

Protection of crops, including fruits and vegetables
from fungal disease

Specialty Chemicals Microcrystalline
Cellulose Specialty pulp Drug dry tablet binder and disintegrant, food

ingredient

Carrageenan Refined seaweed Food ingredient for thickening and stabilizing,
encapsulants for pharmaceutical and nutraceutical

Alginates Refined seaweed Food ingredient, pharmaceutical excipient,
healthcare and industrial uses

Natural Colorants
Plant sources,
select insect
species

Food, pharmaceutical and cosmetics
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Pectin Citrus fruit peels Food ingredients for texture and stabilizing

Lithium Extracted lithium
Batteries, polymers, pharmaceuticals, greases and
lubricants, glass and ceramics and other industrial
uses

Industrial Chemicals Soda Ash Mined trona ore Glass, chemicals, detergents

Peroxygens
Hydrogen, caustic
soda, sulfuric acid,
acetic acid

Pulp & paper, chemical processing, detergents,
antimicrobial disinfectants, environmental
applications, electronics, and polymers

Silicates Caustic Soda,
Soda Ash Tires, detergents and pulp & paper
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We have operations in many areas around the world. With a worldwide manufacturing and distribution infrastructure,
we are able to respond rapidly to global customer needs, offset downward economic trends in one region with positive
trends in another and match local revenues to local costs to mitigate the impact of currency volatility. The charts
below detail our sales and long-lived assets by major geographic region.
Our Strategy
Since 2010, we have invested significant resources and managerial time in the development and implementation of a
new strategic plan for the Company. This corporate strategy, which we refer to as Vision 2015, is focused on driving
sales and earnings growth while sustaining a return on invested capital well above our cost of capital. This strategy's
objective is to achieve a total shareholder return in the top quartile of a broad group of industry peers. Vision 2015 has
five key elements:
Growing Leadership Positions. We intend to continue to build and strengthen our market leading positions by
executing a plan that relies primarily on organic growth, complemented by a focused external growth strategy. We
benefit from a business portfolio that is exposed to faster growing end markets and geographic regions. Agricultural
Products’ organic growth plan focuses on market and product innovations while strengthening market access. Specialty
Chemicals’ organic focus is primarily on new products and new applications for existing products. Industrial
Chemicals’ focus is on new applications for existing chemistries. To complement these organic growth initiatives, our
external growth strategy employs a focused, disciplined approach to company, product and technology acquisitions.
We believe this strategy reduces the risk normally inherent in external growth. Agricultural Products intends to
complement its organic growth initiatives by acquiring new products and technologies, as well as making selective
acquisitions to strengthen market access and enter adjacent spaces. In Specialty Chemicals, the food ingredients
market is our top priority for acquisitions that will expand our product line offerings and positions in
rapidly-developing economies. Industrial Chemicals will evaluate selective acquisitions focused in specialty
applications. Across all businesses our strategy excludes making large scale, complex, or transformational acquisitions
or adding another business platform to our portfolio through acquisition.
Increasing our Reach. We intend to bias our growth initiatives toward further strengthening our positions in
rapidly-developing economies (RDEs). Our growth in Latin America will be largely driven by leveraging Agricultural
Products’ leadership positions. In Asia, our growth initiatives will be more broad-based, with targeted investments in
human, scientific and technological resources across our businesses in the region. In Central and Eastern Europe,
Turkey and Russia, we will focus on establishing strong footholds in key countries.
Capturing the Value of Common Ownership. We are moving from a highly decentralized organizational model to one
that has both centralized and decentralized qualities. We believe this shift will enable us to better leverage the size and
scope of our company to realize cost savings and increase efficiencies yet maintain strong accountability in our
business units. Our efforts to date have focused on such areas as procurement, strategic planning, mergers and
acquisitions, communications, global supply chain and RDE infrastructure.
Proactively Managing our Portfolio. We continually assess the performance of all of our business units, and will take
actions as needed should a unit’s performance change. Within our businesses, we continue to evaluate the performance
of specific product lines and have taken action where a product line has become non-strategic or economically
unsustainable, such as the exit in 2011 of the sodium percarbonate product line and of the zeolites product line in
2012.
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Disciplined Cash Deployment. Under our Vision 2015 plan, we expect to fund our growth strategies and return a
significant amount of cash to our shareholders through share repurchases and dividends.
Underlying our ambition to deliver our Vision 2015 plan is a continued commitment to enterprise sustainability,
including responsible stewardship. As we grow, we will do so in a responsible way. Safety is and will remain of
utmost importance. Meeting and exceeding our customers’ expectations will continue to be a primary focus. We will,
as always, conduct our business in an ethical manner. In 2012, we published our inaugural Sustainability Report,
which provides an overview of our sustainability effects and progress.
Financial Information about Our Business Segments
See Note 19 to our consolidated financial statements included in this Form 10-K. Also see below for selected financial
information related to our segments.
Agricultural Products
Financial Information (In Millions)
Overview
Our Agricultural Products segment, which represents approximately 47 percent of our 2012 consolidated revenues,
operates in the agrochemicals industry. This segment develops, manufactures and sells a portfolio of crop protection,
professional pest control and lawn and garden products.
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Products and Markets

Agricultural Products' portfolio is comprised of three major pesticide categories: insecticides, herbicides and
fungicides. Insecticides represent the largest product line in our Agricultural Products segment, which include our
pyrethroid and carbamate chemistries, in which we maintain leading market positions based on revenues. Our
herbicide portfolio primarily targets niche uses and controls a wide variety of difficult-to-control weeds. In 2011, we
acquired iprodione and prochloraz fungicides for all agricultural uses outside of Europe. This acquisition strengthened
our fungicide portfolio offerings as these two fungicides are highly effective, resistance management technologies that
are used in more than 50 countries, primarily in the tree, fruit and vegetable markets.
We access key Western European markets through a Belgian-based pesticide distribution company, Belchim Crop
Protection N.V., in which we have an ownership interest. We also have joint venture arrangements with Nufarm
Limited in three countries in Eastern Europe, which allow us to capitalize on growth in this part of Europe. In North
America, we access the market through several major national and regional distributors including our own sales and
marketing organization in Canada. We access key Asian markets either through local independent distributors or our
own sales and marketing organizations. In the large agricultural market of Brazil, we access the market in part through
independent distributors and in part we sell directly to large growers through our own sales and marketing
organization. We access other key South American markets through local independent distributors, our own sales and
marketing organizations and our recently formed joint venture distributor in Argentina. Through these and other
alliances, along with our own targeted marketing efforts, access to novel technologies and our innovation initiatives,
we expect to maintain and enhance our access in key agricultural and non-crop markets and develop new products that
will help us continue to compete effectively.
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The following table summarizes the principal product chemistries in Agricultural Products and the principal uses of
each chemistry: 

CottonCornRiceCerealsFruits,
VegetablesSoybeansSugar

Cane Tobacco
Oil
Seed
Rape

Professional
Pest
Control
Home &
Garden

Insecticides

Pyrethroids

permethrin X X X X X X X X
cypermethrin X X X X X X X
bifenthrin X X X X X X X X X X
zeta-cypermethrin X X X X X X X X X

Carbamatescarbofuran X X X X X X X X X
carbosulfan X X X X X X X

Other cadusafos X X X

Herbicides

carfentrazone-ethylX X X X X X X X X X
clomazone X X X X X X X X
sulfentrazone X X X X X
fluthiacet-methyl X X
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